With the rapid rise of Internet information technology, communication between enterprises and customers has gradually become a normal. The study found that interaction orientation helps drive innovation in companies. Interactive orientation plays a significant positive role in improving corporate performance. Corporate innovation helps improve corporate performance. The effect of interaction orientation on customer-based profitability is accomplished by relying on corporate innovation, and it plays a part of the intermediary role.
customer value under certain conditions, thereby improving its own profit margins. . Therefore, customer value management can guarantee the profit performance of the company's customers. Second, interactive orientation allows companies to better identify and maintain valuable customers. Based on the above analysis, the following hypothetical content is created here. H2: Interaction orientation has a positive effect on corporate performance, which means that the company's level of interaction orientation improves. At this time, corporate performance is more ideal.
The Impact of Corporate Innovation on Corporate Performance
Innovation is a reliable guarantee for enterprises to maintain their competitive advantages, improve performance levels, and achieve sustainable development. Among them. Enterprise innovation is in line with the actual requirements of current customers. Because enterprise innovation focuses on the optimization and improvement of current products and services, it can more ideally meet and maintain existing customers at the same time, and find and develop products or services that meet potential needs. Let the company get more high-quality new customers. At the same time, development and design activities based on new knowledge can improve the level of products or services, so it can largely avoid the impact of impact from competitors, so it can improve corporate performance. Based on the above analysis, the following hypothetical content is created here. H3: Corporate innovation has a positive effect on corporate performance, that is, the company's degree of innovation is deeper, and corporate performance is more ideal at this time.
Intermediary Role of Corporate Innovation
The effect of interaction orientation on company performance is accomplished through corporate innovation. Here are specific explanations and analyses: First, interaction orientation can accelerate corporate innovation. Secondly, interaction orientation can promote the improvement of corporate performance. Finally, the role of interaction-oriented to corporate performance is accomplished through corporate innovation, in other words, the latter acts as an intermediary bridge. In addition to interactive guidance, it can use the impact on the company's innovation to meet the explicit needs of customers, so as to obtain more ideal performance; at the same time, it can use the innovation that acts on the company to meet the hidden needs of customers, thereby forming more Desirable performance. Based on the above analysis, the hypothetical content created here is the following two points: H4: Interactive behaviors on corporate performance are accomplished through corporate innovation.
Research Methods

Scale Design
In this study, scales designed by Ramani et al. were used to measure interaction orientation, innovative methods, and company performance. The measurement was performed using a Likert 7-point scale.
Data Collection
This study selected companies in Guangdong and Shandong provinces to conduct research. A convenient sampling method was adopted, and a total of 300 enterprises in Guangdong Province and Shandong Province were selected for research. The effective recovery rate was 74.6%.
Data Analysis Method
The data analysis of this study mainly includes three parts: descriptive statistical research, validity and reliability research, and verification of hypotheses. The descriptive statistical analysis focuses on the mean, standard deviation, and frequency distribution. In order to further determine the accuracy and stability of the measurement results, research on reliability and validity is carried out around the scale to ensure that the obtained research conclusions are positive and effective. The method of multiple regression analysis was used for empirical test. --0.306 Note: ***p<0.001，**p<0.01 *p<0.05
Data Analysis and Model Testing
Test on Reliability and Validity of the Scales
The data in the table is analyzed in Table 4 .4, which shows that for model (I), the value of β1 is equal to 0.036, and it is not significant, that is, the size of the company does not significantly affect the innovation of the company. For model (II), the value of β2 is equal to 0.542, and its p-value is less than 0.001, indicating that if the size of the company is effectively controlled, progressive innovation will be significantly affected by interaction orientation. It can be seen that the positive impact of interactive orientation on corporate innovation is significant. In addition, in model (II), the value of R2 is equal to 0.323, which means that the specific explanatory power of progressive innovation being interactively oriented is equal to 32.3%. In other words, the latter is a factor that has an important influence on the former. So, H1 holds. Based on the analysis of the data in the above table, it is found that in model (III), the value of β1 (the size of the standardized regression coefficient) is equal to -0.180, which is not significant (the p value is 0.105, and the t value Is -1.620). In the model (IV), the value of β1 is equal to -0.096, which is not significant (its p value is 0.105 and its t value is -1.624). From the above results, it can be seen that the relationship performance based on the customer is not significantly affected by the control variable (here, the size).
The Impact of Interaction Orientation on Corporate Performance
For the model (IV), it can be seen that the value of β2 is equal to 0.447, which is significantly different from 0 (its p value is less than 0.00). It means that interaction-oriented variables have a significant positive impact on corporate performance. In this model, the obtained R2 value is 0.212, which means that the ability of the company to explain the interaction-oriented factors is equal to 21.2%. The above work confirms that interaction-oriented is the key influencing factor for customer-based relationship performance This one. So, H2 holds. In addition, in the model (VI), it can be seen that the value of β2 is equal to 0.194, which is significantly not equal to 0 (its p value is less than 0.01); and the value of β3 is 0.373, which is significantly not equal to 0 (its p value is less than 0.01). It means that corporate innovation has a positive impact on corporate performance levels. In this model, the R2 value is 0.256, which means that the size of the company's ability to be interpreted based on the enterprise's innovation level is equal to 25.6%. The above work confirms that for the enterprise's performance, the enterprise's innovation is a key influencing factor. Therefore, H3 is valid. Adjusted R2 ----Note: ***p<0.001，**p<0.01 *p<0.05
The Impact of Corporate Innovation on Corporate Performance
Intermediary Role of Corporate Innovation
In the table above, the first column of data is mainly for the test of the first step. According to the relevant data, if the size of the company is controlled, the standardized regression coefficient of the interaction orientation is 0.446, which is significantly not equal to 0 (its p value is less than 0.001), which means that the interaction orientation will produce a profit performance level based on the customer. It has positive effects and is significant. From this we can see that the first step of this work is valid.
In the table above, the second column of data is mainly for the test of the second step. According to relevant data, if the size of the enterprise is controlled, the standardized regression coefficient of the interaction orientation is 0.542, which is significantly not equal to 0 (its p value is less than 0.001), which means that the interaction orientation will have a positive impact on progressive innovation. , And is significant, it can be seen that the second step of this work is valid.
According to the above research results, in the process of corporate performance affected by interactive orientation, corporate innovation played a certain mediating role, H4 was established.
Research Conclusions and Implications
In this study, companies from Guangdong and Shandong provinces were taken as the corresponding samples, and the above hypothesis content was demonstrated and analyzed concretely. According to the above analysis, we have found some conclusions that can prove the subject research. Here we summarize the conclusions of the research as follows: First, interaction orientation can speed up enterprise innovation. In addition, interactive orientation can improve business performance. Second, corporate innovation can improve corporate performance to a certain extent. Finally, interactive orientation can improve corporate performance through corporate innovation. According to the conclusions obtained above, the rationality and scientificity of the relationship marketing theory have been further demonstrated, that is, the use of creating a stable and long-term relationship with customers can enhance the company's profitability and achieve stable development in the long run. Obtain a reasonable positioning of itself in the competitive market.
